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The Challenge
Market an event that we felt had potential but after 2 sluggish years 

was teetering on the verge of being discontinued if it did not turn  

a nice profit. 
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The Strategy
Utilize Social media, and email marketing to market the event within a 

very tight budget to keep costs low and increase profitability.

3 pronged approach...

• Social Media push (Facebook, Twitter, LinkedIn, Instagram, YouTube)

• Email Marketing (Accumulated list of 9,500+ email addresses)

• Funnel everything to Website 
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Event Background
• Started in 2012, by Contempo founder and Cleveland Business Connects Magazine publisher 	
	 Renée DeLuca Dolan
• A day of Learning, Inspiration and Networking for Female Entrepreneurs
• Engage with successful entrepreneurs, dynamic speakers and experts who will share resources, 	
	 opportunities, and personal testimonials.

Goal: Have attendees walk away with practical insights, honest advice, and proven tactics to 
help their companies grow and thrive.
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Yearly survey results were mostly positive so we knew the event was 

providing value and could be a succes...

We just had to figure out how to achieve it. 
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The Process
Step 1. Come up with Social Media Marketing Plan

Step 2. Content Creation

Step 3. Implement Plan



facebook.com/contempocleveland @contempocle @contempoclevelandcontempo Design + communications

Write Social media content calendar  
(plan posts 12 weeks out from event)

• Highlight each aspect of event that we thought would  

	 bring value (networking, sponsor opportunities,  

	 learning from experts, understanding proven tactics) 

• Promote each speaker and their area of expertise -  

	 encourage social sharing and them promoting  

	 the event to their networks

• Produce and distribute video content with 1 piece of  

	 advice for female entrepreneurs from Panelists

• Produce valuable content with hints of more insights  

	 to come day of event in long form 	LinkedIn blog posts

Step 1. Come up with Social 
Media Marketing Plan
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Create cohesive brand style templates 
for all graphics, sized for all native Social 
media formats
• Promote event through graphics on all social  

	 media headers

• Posts daily on several platforms, managed with 		  

	 Hootsuite social media management tool

• Shoot professional videos and post on youtube  

	 channel, embed on event website homepage  

	 and drive traffic to site

Step 2. Content Creation
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Follow through on all daily posts
• update + adjust mid-stream only when  

	 absolutely necessary

• keep up with comments, and enter the  

	 conversation to build deeper relationships

Step 3. Implement Plan
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The Results
•	Achieved best attendance in event’s six year history,  

	 increased by 22% YOY

•	Increased individual (non-sponsorship) ticket sales by 45% YoY

•	Increased Total Revenue by 43%

•	Increased Profit by 438% 

And best of all...
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The Results (continued)
•	Gained new client from Social media campaign that was not 	  

	 interested in event but saw a post, clicked through to our website  

	 and saw we also provided other graphic services:  

	 Led to new design contract for $20,000+
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Key Takeaways 
•	Today, Social Media is where all the Attention is.

•	You MUST produce branding content for social platforms in order  

	 to stay relevant.

• The Creative is the variable. Test and see what works  

	 for your audience.
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Thank You for giving me your most 
valuable assets...

Your Time & Attention!
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Have More Questions? Feel free to connect with me:

Nick Pietravoia
Senior Art Director, Contempo
email: nick@contempocleveland.com
phone: 216.831.9557 ext. 108
Linkedin: Nick Pietravoia
Facebook: facebook.com/npietravoia


